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KEY=PAST - BRYNN RICHARDSON
POPULAR MUSIC
CRITICAL CONCEPTS IN MEDIA AND CULTURAL STUDIES
Psychology Press Popular music studies is a rapidly expanding ﬁeld with changing emphases and agenda. This is a multi-volume resource for this area of study.

POPULAR MUSIC - CRITICAL CONCEPTS IN MEDIA AND CULTURAL STUDIES
V I MUSIC AND SOCIETY, V II THE ROCK ERA, V III POPULAR MUSIC ANALYSIS, V IV MUSIC AND IDENTITY
CULTURES OF POPULAR MUSIC
McGraw-Hill Education (UK) Presents a comprehensive cultural, social and historical overview of post-war popular music genres, from rock 'n' roll and psychedelic pop, through punk and heavy metal, to rap, rave and techno.

SOUND STUDIES
CRITICAL CONCEPTS IN MEDIA AND CULTURAL STUDIES
Sound Studies is the primary theoretical and empirical alternative to our understanding of media and culture by visual means. The ﬁeld is now well established as a serious area of research and study. Concentrating on the history of audio media, Sound Studies explores the nature of sound and listening,
and its role in modern experience and perception. Furthermore, the subdiscipline questions the adequacy of previous visually based epistemologies of media and culture to oﬀer a comprehensive understanding and interpretation of central facets of everyday life, historically, comparatively and in terms
of present-day experience. Sound Studies investigates the diﬀerent ways in which people experience the world of sound and how sound is embedded in culture, history, institutions, design, architecture, and technologies. If Sound Studies incorporates the sonic turn in Media Studies and coheres around
Cultural Studies, it also extends into Urban Studies, Aesthetics, History, Architecture, and Anthropology. It looks at the wide array of sonic experiences in society to include sound, music, and silence. In so doing it goes beyond the traditional disciplines of Ethnomusicology, History of Music, and the
Sociology of Music. As research in and around Sound Studies ﬂourishes as never before, this new four-volume collection from Routledge s acclaimed Critical Concepts in Media and Cultural Studies series meets the need for an authoritative reference work to make sense of a rapidly growing and ever
more complex corpus of interdisciplinary literature. Edited by a leading scholar, Sound Studies gathers foundational and canonical work, together with innovative and cutting-edge applications and interventions. With a full index, together with a comprehensive introduction, newly written by the editor,
which places the collected material in its historical and intellectual context, Sound Studies is an essential work of reference. For the novice or advanced student, the collection will be particularly useful as an essential database allowing scattered and often fugitive material to be easily located. And, for
the more advanced scholar, it will be welcomed as a crucial tool permitting rapid access to less familiar and sometimes overlooked texts. For both, "Sound Studies" will be valued as a vital one-stop research and pedagogic resource.

STUDYING POPULAR MUSIC CULTURE
SAGE That rare thing, an academic study of music that seeks to tie together the strands of the musical text, the industry that produces it, and the audience that gives it meaning... A vital read for anyone interested in the changing nature of popular music production and consumption" - Dr Nathan
Wiseman-Trowse, The University of Northampton Popular music entertains, inspires and even empowers, but where did it come from, how is it made, what does it mean, and how does it eventually reach our ears? Tim Wall guides students through the many ways we can analyse music and the music
industries, highlighting crucial skills and useful research tips. Taking into account recent changes and developments in the industry, this book outlines the key concepts, oﬀers fresh perspectives and encourages readers to reﬂect on their own work. Written with clarity, ﬂair and enthusiasm, it covers:
Histories of popular music, their traditions and cultural, social, economic and technical factors Industries and institutions, production, new technology, and the entertainment media Musical form, meaning and representation Audiences and consumption. Students' learning is consolidated through a set of
insightful case studies, engaging activities and helpful suggestions for further reading.

QUESTIONS OF METHOD IN CULTURAL STUDIES
John Wiley & Sons Question of Method in Cultural Studies brings together a group of scholars from across the social sciences and humanities to consider one of the most vexing issues confronting the proverbial 'anti-discipline' of cultural studies. Covers such topics as the media, feminism, and politics
Identiﬁes what methods have prevailed in the interdisciplinary pursuit of cultural studies Examines the relationship between cultural studies and traditional disciplines, the politics of knowledge, and spatial and temporal models Probes the possibility of method in explicit terms for scholars and students
in media, communications, sociology and allied ﬁelds.

DOING CULTURAL STUDIES
THE STORY OF THE SONY WALKMAN
SAGE In recent years `culture' has become a central concern in a wide range of ﬁelds and disciplines. This book introduces the main substantive and theoretical strands of this `turn to culture' through the medium of a particular case study: that of the Sony Walkman. Using the example of the Walkman,
the book indicates how and why cultural practices and institutions have come to play such a crucial part in our lives, and introduces some of the central ideas, concepts and methods of analysis involved in conducting cultural studies.

THE ROUTLEDGE HANDBOOK TO THE CULTURE AND MEDIA OF THE AMERICAS
Routledge Exploring the culture and media of the Americas, this handbook places particular emphasis on collective and intertwined experiences and focuses on the transnational or hemispheric dimensions of cultural ﬂows and geocultural imaginaries that shape the literature, arts, media and other
cultural expressions in the Americas. The Routledge Handbook to the Culture and Media of the Americas charts the pervasive, asymmetrical ﬂows of cultural products and capital and their importance in the development of the Americas. The volume oﬀers a comprehensive understanding of how inter-
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American communication is constituted, framed and structured, and covers the artistic and political dimensions that have shaped literature, art and popular culture in the region. Forty-six chapters cover a range of inter-American key concepts and dynamics, divided into two parts: Literature and Music
deals with inter-American entanglements of artistic expressions in the Western Hemisphere, including music, dance, literary genres and developments. Media and Visual Cultures explores the inter-American dimension of media production in the hemisphere, including cinema and television, photography
and art, journalism, radio, digital culture and issues such as freedom of expression and intellectual property. This multidisciplinary approach will be of interest to a broad array of academic scholars and students in history, sociology, political science; and cultural, postcolonial, gender, literary,
globalization and media studies.

STREAMING MUSIC
PRACTICES, MEDIA, CULTURES
Routledge Streaming Music examines how the Internet has become integrated in contemporary music use, by focusing on streaming as a practice and a technology for music consumption. The backdrop to this enquiry is the digitization of society and culture, where the music industry has undergone
profound disruptions, and where music streaming has altered listening modes and meanings of music in everyday life. The objective of Streaming Music is to shed light on what these transformations mean for listeners, by looking at their adaptation in speciﬁc cultural contexts, but also by considering
how online music platforms and streaming services guide music listeners in speciﬁc ways. Drawing on case studies from Moscow and Stockholm, and providing analysis of Spotify, VK and YouTube as popular but distinct sites for music, Streaming Music discusses, through a qualitative, cross-cultural,
study, questions around music and value, music sharing, modes of engaging with music, and the way that contemporary music listening is increasingly part of mobile, automated and computational processes. Oﬀering a nuanced perspective on these issues, it adds to research about music and digital
media, shedding new light on music cultures as they appear today. As such, this volume will appeal to scholars of media, sociology and music with interests in digital technologies.

MUSIC AND CULTURAL THEORY
Polity In this book Shepherd and Wicke make a bold and original contribution to the understanding of music as a form of human expression. They argue that music is fundamental to social life. Music is not merely a form of leisure or entertainment: it is central to the very formation and reproduction of
human societies. The authors pursue this argument through a wide-ranging assessment of some of the major cultural theoretical contributions to understanding music. Theories of culture, linguistic theories, structuralist and post-structuralist theories and psychoanalytic theories of music are carefully
explained and critically examined. The authors then develop their own account of music as a non-referential yet material form of human expression which embodies and conveys principles of symbolic structuring. They emphasize the human body as a principal site for the musical mediation of social and
symbolic processes. Music and Cultural Theory establishes new links between musicology and cultural studies, showing how each discipline can inform and enrich the other. It will be recommended reading for students and professionals in musicology, media and communication studies, cultural studies
and the sociology of culture.

MUSIC, ELECTRONIC MEDIA AND CULTURE
Routledge Technology revolutionised the ways that music was produced in the twentieth century. As that century drew to a close and a new century begins a new revolution in roles is underway. The separate categories of composer, performer, distributor and listener are being challenged, while the
sounds of the world itself become available for musical use. All kinds of sounds are now brought into the remit of composition, enabling the music of others to be sampled (or plundered), including that of unwitting musicians from non-western cultures. This sound world may appear contradictory stimulating and invigorating as well as exploitative and destructive. This book addresses some of the issues now posed by the brave new world of music produced with technology.

COME ON DOWN?
POPULAR MEDIA CULTURE IN POST-WAR BRITAIN
Routledge Come on Down represents an introduction to popular media culture in Britain since 1945. It discusses the ways in which popular culture can be studied, understood and appreciated, and covers its key analytical issues and some of its most important forms and processes. The contributors
analyse some of popular culture's leading and most representative expressions such as TV soaps, quizzes and game shows, TV for children, media treatment of the monarchy, Pop Music, Comedy, Advertising, Consumerism and Americanization. The diversity of both subject matter and argument is the
most distinctive feature of the collection, making it a much-needed and extremely accessible, interdisciplinary introduction to the study of popular media culture. The contributors, many of them leading ﬁgures in their respective areas of study, represent a number of diﬀerent approaches which
themselves reﬂect the diversity and promise of contemporary theoretical debates. Their studies encompass issues such as the economics of popular culture, its textual complexity and its interpretations by audiences, as well as concepts such as ideology, material culture and postmodernism.

UNDERSTANDING FANDOM
AN INTRODUCTION TO THE STUDY OF MEDIA FAN CULTURE
Bloomsbury Publishing USA Fans used to be seen as an overly obsessed fraction of the audience. In the last few decades, shifts in media technology and production have instead made fandom a central mode of consumption. A range of ideas has emerged to explore diﬀerent facets of this growing
phenomenon. With a foreword by Matt Hills, Understanding Fandom introduces the whole ﬁeld of fan research by looking at the history of debate, key paradigms and methodological issues. The book discusses insights from scholars working with fans of diﬀerent texts, genres and media forms, including
television and popular music. Mark Duﬀett shows that fan research is an emergent interdisciplinary ﬁeld with its own key thinkers: a tradition that is distinct from both textual analysis and reception studies. Drawing on a range of debates from media studies, cultural studies and psychology, Duﬀett
argues that fandom is a particular kind of engagement with the power relations of media culture.

THE PRODUCTION OF CULTURE
MEDIA AND THE URBAN ARTS
SAGE Publications The phrase `production of culture' is concerned with how the organizations in which culture is produced and disseminated aﬀect the nature of culture itself. Yet there is no clear consensus on what is meant by this phrase. Crane, in reviewing and synthesizing current research,
provides a systematic and accessible approach to this complex subject. She examines the issue on both popular and elite levels. The reader is thus allowed to see how the notion of `production' changes depending on the size of the audience and the structure of the particular cultural industry.

RESEARCHING COMMUNICATIONS
A PRACTICAL GUIDE TO METHODS IN MEDIA AND CULTURAL ANALYSIS
Bloomsbury Publishing USA The new edition of the highly respected Researching Communications is a comprehensive and authoritative guide to researching media and communication. Introducing the major research methods, giving examples of research analysis, and oﬀering practical step-by-step
guidance in clear language, Researching Communications, Third Edition, is an invaluable guide to performing and analysing research tasks. The new edition includes expanded and updated sections on social media, e-methods, comparative research, online data bases, international case studies and
details of recent developments in media and communication studies.

PERSPECTIVES ON GERMAN POPULAR MUSIC
Routledge In this book, native popular musicologists focus on their own popular music cultures from Germany, Austria and Switzerland for the ﬁrst time: from subcultural to mainstream phenomena; from the 1950s to contemporary acts. Starting with an introduction and two chapters on the histories of
German popular music and its study, the volume then concentrates on focused, detailed and yet concise close readings from diﬀerent perspectives (including particular historical East and West German perspectives), mostly focusing on the music and its protagonists. Moreover, these analyses deal with

2

Studies Media And Cultural Music The Of Future And Present Past The Forward Fast Play Rewind

7-10-2022

key=past

Studies Media And Cultural Music The Of Future And Present Past The Forward Fast Play Rewind

3

very original speciﬁc genres such as Schlager and Krautrock as well as transcultural genres such as Punk or Hip Hop. There are additional chapters on characteristically German developments within music media, journalism and the music industry. The book will contribute to a better understanding of
German, Austrian and Swiss popular music, and will interconnect international and especially Anglo-American studies with German approaches. The book, as a consequence, will show close connections between global and local popular music cultures and diverse traditions of study.

THE OXFORD HANDBOOK OF MOBILE MUSIC STUDIES
Oxford University Press The two volumes of The Oxford Handbook of Mobile Music Studies consolidate an area of scholarly inquiry that addresses how mechanical, electrical, and digital technologies and their corresponding economies of scale have rendered music and sound increasingly mobileportable, fungible, and ubiquitous. At once a marketing term, a common mode of everyday-life performance, and an instigator of experimental aesthetics, "mobile music" opens up a space for studying the momentous transformations in the production, distribution, consumption, and experience of music
and sound that took place between the late nineteenth and the early twenty-ﬁrst centuries. Taken together, the two volumes cover a large swath of the world-the US, the UK, Japan, Brazil, Germany, Turkey, Mexico, France, China, Jamaica, Iraq, the Philippines, India, Sweden-and a similarly broad array
of the musical and nonmusical sounds suﬀusing the soundscapes of mobility. Volume 1 provides an introduction to the study of mobile music through the examination of its devices, markets, and theories. Conceptualizing a long history of mobile music extending from the late nineteenth century to the
present, the volume focuses on the conjunction of human mobility and forms of sound production and reproduction. The volume's chapters investigate the MP3, copyright law and digital downloading, music and cloud computing, the iPod, the transistor radio, the automated call center, sound and text
messaging, the mobile phone, the militarization of iPod usage, the cochlear implant, the portable sound recorder, listening practices of schoolchildren and teenagers, the ringtone, mobile music in the urban soundscape, the boombox, mobile music marketing in Mexico and Brazil, music piracy in India,
and online radio in Japan and the US.

CLUB CULTURES
MUSIC, MEDIA AND SUBCULTURAL CAPITAL
John Wiley & Sons This is an innovative contribution to the study of popular culture, focusing on the youth cultures that revolve around dance clubs and raves.

MUSIC, SOUND AND MULTIMEDIA
FROM THE LIVE TO THE VIRTUAL
Edinburgh University Press This new series aims to explore the area of &quote;screen music&quote;. Volume topics will include multimedia music, music and television, Hollywood ﬁlm music, and the music of Bollywood cinema.Music and other sound eﬀects have been central to a whole host of
media forms throughout the twentieth century, either as background, accompaniment, or main driving force. Such interactions will continue to mutate in new directions, with the widespread growth of digital technologies. Despite the expansion of research into the use of music and sound in ﬁlm, the
investigation of sonic interactions with other media forms has been a largely under-researched area. Music, Sound and Multimedia provides a unique study of how music and other sounds play a central part in our understandings and uses of a variety of communications media. It focuses on four areas of
sound and music within broader multimedia forms - music videos, video game music, performance and presentation, and production and consumption - and addresses the centrality of such aural concerns within our everyday experiences. Charting historical developments, mapping contemporary
patterns, and speculating on future possibilities, this book is essential for courses on sound and media within media and communications studies, cultural studies and popular music studies.Key features* Charts a number of key developments in music and multimedia interactions* Provides both
historical overviews and theoretical analyses* Features a number of in-depth case studies of important issues.

MUSIC, ELECTRONIC MEDIA AND CULTURE
Ashgate Publishing, Ltd. Technology revolutionised the ways that music was produced in the twentieth century. As that century drew to a close and a new century begins a new revolution in roles is underway. The separate categories of composer, performer, distributor and listener are being
challenged, while the sounds of the world itself become available for musical use. All kinds of sounds are now brought into the remit of composition, enabling the music of others to be sampled (or plundered), including that of unwitting musicians from non-western cultures. This sound world may appear
contradictory - stimulating and invigorating as well as exploitative and destructive. This book addresses some of the issues now posed by the brave new world of music produced with technology.

UNDERSTANDING MEDIA CULTURE
Bloomsbury Publishing The mass media open our private lives to the world around us. They are central to economic, cultural and political processes, through words, images and music. They address us in innumerable genres - from advertising to news journalism, from soap operas to sports coverage,
from political debates to feature ﬁlms and novels. This refreshingly diﬀerent introduction to media studies oﬀers an understanding of the mass media which is critical but which does not deny the pleasures they oﬀer. Reﬂecting the trends of today's media and cultural studies courses, it introduces
students both to social scientiﬁc approaches and those of the humanities and aesthetics. The central debates of media and communication studies are presented, starting from the individual's relation to the mass media and exploring questions of identity, inﬂuence and social diﬀerences. It then
introduces the diﬀerent methods used in analysing media texts, and concludes with a discussion of the public sphere and democracy, media technology, institutions and production. Each topic is presented in such a way as to encourage the reader to take part in discussions and further work.
Understanding Media Culture is written in an engaged and engaging way and oﬀers an invitation to a deeper understanding for anyone interested in the ﬁeld.

BRITISH QUALIFICATIONS
PROFESSIONAL, VOCATIONAL AND ACADEMIC QUALIFICATIONS IN THE UK
Kogan Page Publishers The ﬁeld of professional, academic and vocational qualiﬁcations is ever-changing. The new edition of this practical guide provides thorough information on all developments in these areas in the UK. Fully indexed, it includes details on all university awards and over 200 career
ﬁelds, their professional and accrediting bodies, levels of membership and qualiﬁcations. British Qualiﬁcations is a unique resource for human resource managers and university admissions oﬃcers to verify the qualiﬁcations of potential employees and students.

POPULAR MUSIC: THE KEY CONCEPTS
Taylor & Francis Now in an updated fourth edition, this popular A-Z student handbook provides a comprehensive survey of key ideas and concepts in popular music culture. With new and expanded entries on genres and subgenres, the text comprehensively examines the social and cultural aspects of
popular music, taking into account the digital music revolution and changes in the way that music is manufactured, marketed and delivered. New and updated entries include: Age and youth Black music Digital music culture K-Pop Mash-ups Philadelphia Soul Pub music Religion and spirituality Remix
Southern Soul Streaming Vinyl With further reading and listening included throughout, Popular Music: The Key Concepts is an essential reference text for all students studying the social and cultural dimensions of popular music.

THE CULTURAL INDUSTRIES
SAGE Publications Limited `This is both a smashing textbook and also an impressive contribution to thinking in a range of subjects. This book should inﬂuence the way we construct the undergraduate curriculum as well as rethink the polarizaton between political economy and cultural studies′- Frank
Webster, City University `A wonderfully clear, insightful and original synthesis of work on the cultural industries, representing the perspectives of the new generation of researchers′ - James Curran, Goldsmiths College, University of London `The Cultural Industries is an indispensable guide to the main
forces at work in the production of media today. This lucid, careful, and sophisticated book orders the entire ﬁeld, for the US as well as Europe, and at one stroke becomes the state of the art, the standard′ - Todd Gitlin, New York University `David Hesmondhalgh oﬀers us a valuable resource and a
timely provocation... [A] very well organised and clearly written introduction to this increasingly important area of study. Students and teachers wanting a comprehensive and accessible guide to what we know and where we might be heading will welcome it with open arms... His book deserves to be
required reading on every media and cultural studies course′ - Graham Murdock, University of Loughborough ′ The arguments within [this book] provide both a timely overview of current scholarship and oﬀer a unique multidisciplinary approach to the topic in a clear and concise manner′ - TOPIA:
Canadian Journal of Cultural Studies What are the ′cultural industries′? What role do they play in contemporary society? How are they changing? The Cultural Industries combines a political economy approach with the best aspects of cultural studies, sociology, communication studies and social theory to
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provide an overview of the key debates surrounding cultural production. The book: -Considers both the entertainment and the information sectors -Combines analysis of the contemporary scene with a long-range historical perspective -Draws on an range of examples from North America, the United
Kingdom, Europe and elsewhere. Hesmondhalgh′s clearly written, thoroughly argued overview of political-economic, organizational, technological and cultural change represents an important intervention in research on cultural production, but at the same time provides students with an accessible,
indispensable introduction to the area.

MEDIA CULTURE
CULTURAL STUDIES, IDENTITY AND POLITICS BETWEEN THE MODERN AND THE POST-MODERN
Routledge First published in 1995. Routledge is an imprint of Taylor & Francis, an informa company.

MUSIC AND YOUTH CULTURE
Edinburgh University Press Music and Youth Culture oﬀers a groundbreaking account of how music interacts with young people's everyday lives. Drawing on interviews with and observations of youth groups together with archival research, it explores young people's enactment of music tastes and
performances, and how these are articulated through narratives and literacies. An extensive review of the ﬁeld reveals an unhealthy emphasis on committed, fanatical, spectacular youth music cultures such as rock or punk. On the contrary, this book argues that ideas about youth subcultures and club
cultures no longer apply to today's young generation. Rather, archival ﬁndings show that the music and dance cultures of youth in 1930s and 1940s Britain share more in common with youth today than the countercultures and subcultures of the 1960s and 1970s. By focusing on the relationship
between music and social interactions, the book addresses questions that are scarcely considered by studies stuck in the youth cultural worlds of subcultures, club cultures and post-subcultures: What are the main inﬂuences on young people's music tastes? How do young people use music to express
identities and emotions? To what extent can today's youth and their music seem radical and progressive? And how is the 'special relationship' between music and youth culture played out in everyday leisure, education and work places?

ANALYTICAL AND CROSS-CULTURAL STUDIES IN WORLD MUSIC
Oxford University Press on Demand This text presents intriguing explanations of extraordinary musical creations from diverse cultures across the world. It recounts the contexts in which the music is created and performed and then hones in on elucidating how the music works as sound in process.

CELEBRITY
A HISTORY OF FAME
NYU Press The historical and cultural context of fame in the twenty-ﬁrst century Today, celebrity culture is an inescapable part of our media landscape and our everyday lives. This was not always the case. Over the past century, media technologies have increasingly expanded the production and
proliferation of fame. Celebrity explores this revolution and its often under-estimated impact on American culture. Using numerous precedent-setting examples spanning more than one hundred years of media history, Douglas and McDonnell trace the dynamic relationship between celebrity and the
technologies of mass communication that have shaped the nature of fame in the United States. Revealing how televised music fanned a worldwide phenomenon called “Beatlemania” and how Kim Kardashian broke the internet, Douglas and McDonnell also show how the media has shaped both the lives
of the famous and the nature of the spotlight itself. Celebrity examines the production, circulation, and eﬀects of celebrity culture to consider the impact of stars from Shirley Temple to Muhammad Ali to the homegrown star made possible by your Instagram feed. It maps ever-evolving media
technologies as they adeptly interweave the lives of the rich and famous into ours: from newspapers and photography in the nineteenth century, to the twentieth century’s radio, cinema, and television, up to the revolutionary impact of the internet and social media. Today, mass media relies upon an
ever-changing cast of celebrities to grab our attention and money, and new stars are conquering new platforms to build their adoring audiences and enhance their images. In the era of YouTube, Snapchat, and reality television, fame may be ﬂeeting, but its impact on society is profound and lasting.

CULTURE INDUSTRY
Polity The term 'culture industry' has been a key reference point in the critical literature on culture and the media ever since the classic chapter in Horkheimer and Adorno's Dialectic of Enlightenment, yet until now there has been little attempt to update the analysis for the present day. In this
innovative new book, Heinz Steinert applies the concept of culture industry to contemporary cultural forms and demonstrates its relevance for the twenty-ﬁrst century. Unravelling Horkheimer and Adorno's complex prose, Steinert sets out to explain precisely what is meant by the term 'culture industry'.
Writing in a clear and engaging style, he provides an accessible exposition of the key themes and concepts. This close textual analysis is combined with wide-ranging case studies showing how the concept of culture industry can be used to approach more recent cultural phenomena. Examining
contemporary ﬁlm, pop music and art, as well as dating agencies and the paparazzi, Steinert reveals the ways in which culture is commodiﬁed today. This is an original book that provides a fresh critical perspective on culture and the media. It will be essential reading for students of media and cultural
studies, sociology and of the humanities in general.

RADIO IN THE GLOBAL AGE
Polity Radio in the Global Age oﬀers a fresh, up-to-date, and wide-ranging introduction to the role of radio in contemporary society. It places radio, for the ﬁrst time, in a global context, and pays special attention to the impact of the Internet, digitalization and globalization on the political-economy of
radio. It also provides a new emphasis on the links between music and radio, the impact of formatting, and the broader cultural roles the medium plays in constructing identities and nurturing musical tastes. Individual chapters explore the changing structures of the radio industry, the way programmes
are produced, the act of listening and the construction of audiences, the diﬀerent meanings attached to programmes, and the cultural impact of radio across the globe. David Hendy portrays a medium of extraordinary contradictions: a cheap and accessible means of communication, but also one
increasingly dominated by rigid formats and multinational companies; a highly 'intimate' medium, but one capable of building large communities of listeners scattered across huge spaces; a force for nourishing regional identity, but also a pervasive broadcaster of globalized music products; a 'stimulus
to the imagination', but a purveyor of the banal and of the routine. Drawing on recent research from as far aﬁeld as Africa, Australasia and Latin America, as well as from the UK and US, the book aims to explore and to explain these paradoxes - and, in the process, to oﬀer an imaginative reworking of
Marshall McLuhan's famous dictum that radio is one of the world's 'hot' media. Radio in the Global Age is an invaluable text for undergraduates and researchers in media studies, communication studies, journalism, cultural studies, and musicology. It will also be of interest to practitioners and policymakers in the radio industry.

EXPLORING MEDIA CULTURE
A GUIDE
SAGE Publications This unique textbook provides a fresh interpretation of media analysis and cultural studies. Each chapter focuses on a particular aspect of American popular culture - including Hollywood cinema, presidential elections and the Super Bowl - to demystify complex concepts such as
ritual, postmodernism and political economy. This use of popular culture texts, narratives and interpretations will enable readers to understand more about this important yet esoteric debate. Exploring Media Culture synthesizes a wealth of information and research and presents this in an engaging and
accessible format.

SOUNDS FROM WITHIN: PHENOMENOLOGY AND PRACTICE
Springer Nature This book transforms phenomenology, music, technology, and the cultural arts from within. Gathering contributions by performing artists, media technology designers, nomadic composers, and distinguished musicological scholars, it explores a rich array of concepts such as
embodiment, art and technology, mindfulness meditation, time and space in music, self and emptiness, as well as cultural heritage preservation. It does so via close studies on music phenomenology theory, works involving experimental music and technology, and related cultural and historical issues.
This book will be of considerable interest to readers from the ﬁelds of sound studies, science and technology studies, phenomenology, cultural studies, media studies, and sound art theory. This book is equally relevant and insightful for musicians, composers, media artists, sound artists, technology
designers, and curators and arts administrators from the performing and visual arts.
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THE OXFORD HANDBOOK OF MUSIC AND DISABILITY STUDIES
Oxford University Press The Oxford Handbook of Disability Studies represents a comprehensive state of current research for the ﬁeld of Disability Studies and Music. The forty-two chapters in the book span a wide chronological and geographical range, from the biblical, the medieval, and the
Elizabethan, through the canonical classics of the eighteenth and nineteenth centuries, up to modernist styles and contemporary musical theater and popular genres, with stops along the way in post-Civil War America, Ghana and the South Paciﬁc, and many other interesting times and places. Disability
is a broad, heterogeneous, and porous identity, and that diversity is reﬂected in the variety of bodily conditions under discussion here, including autism and intellectual disability, deafness, blindness, mobility impairment often coupled with bodily diﬀerence, and cognitive and intellectual impairments.
Amid this diversity of time, place, style, medium, and topic, the chapters share two core commitments. First, they are united in their theoretical and methodological connection to Disability Studies, especially its central idea that disability is a social and cultural construction. Disability both shapes and is
shaped by culture, including musical culture. Second, these essays individually and collectively make the case that disability is not something at the periphery of culture and music, but something central to our art and to our humanity.

THE ASHGATE RESEARCH COMPANION TO POPULAR MUSICOLOGY
Routledge The research presented in this volume is very recent, and the general approach is that of rethinking popular musicology: its purpose, its aims, and its methods. Contributors to the volume were asked to write something original and, at the same time, to provide an instructive example of a
particular way of working and thinking. The essays have been written with a view to helping graduate students with research methodology and the application of relevant theoretical models. The team of contributors is an exceptionally strong one: it contains many of the pre-eminent academic ﬁgures
involved in popular musicological research, and there is a spread of European, American, Asian, and Australasian scholars. The volume covers seven main themes: Film, Video and Multimedia; Technology and Studio Production; Gender and Sexuality; Identity and Ethnicity; Performance and Gesture;
Reception and Scenes and The Music Industry and Globalization. The Ashgate Research Companion is designed to oﬀer scholars and graduate students a comprehensive and authoritative state-of-the-art review of current research in a particular area. The companion's editor brings together a team of
respected and experienced experts to write chapters on the key issues in their speciality, providing a comprehensive reference to the ﬁeld.

THE CULTURAL STUDY OF MUSIC
A CRITICAL INTRODUCTION
Routledge First Published in 2003. Routledge is an imprint of Taylor & Francis, an informa company.

THE CAMBRIDGE COMPANION TO MUSIC IN DIGITAL CULTURE
Cambridge University Press Digital technology has profoundly transformed almost all aspects of musical culture. This book explains how and why.

CREATIVITY, COMMUNICATION AND CULTURAL VALUE
SAGE 'There have been few critical engagements with the concept of creativity in recent years, so the authors provide an important contribution in drawing attention to what is arguably at the heart of much of what we most value in culture' - Douglas Kellner, University of California, Los Angeles 'In this
important book, Keith Negus and Michael Pickering challenge commonplace assumptions about creativity and casual invocations of genius. They give comfort neither to popular wisdom nor to academic convention. Drawing on the work of philosophers, sociologists, political theorists and economists, as
well as artists, musicians and novelists, they raise profound questions about the very ideas which sustain our understanding of art and culture' - Professor John Street, University of East Anglia 'It's all too rare to read a cultural studies book that oﬀers any real originality. This one achieves this, not only by
addressing debates and sources neglected in the ﬁeld, but also by traversing high and low culture, and all points between' - Dave Hesmondhalgh, The Open University Creativity has become a buzzword and key issue in debates about cultural policy, human growth and the media and cultural industries.
It has also become a very misused term used to describe anything from musical and artistic genius, to shady ﬁnancial accounting, to the teaching of children and the management of employees. But what does it mean? Negus and Pickering provide a clear and logical way of understanding what we
describe as creative, and how this term has become central to attaching cultural value. Their book: · Develops an approach which enables us to think of creativity as both ordinary and exceptional · Focuses on creativity as a way of rethinking key concepts in the study of culture such as: Convention;
innovation; tradition and experience. This book is useful to those studying Media and Cultural Studies who need to understand Cultural Production, Communication, Popular Culture and Cultural Theory.

SITES OF POPULAR MUSIC HERITAGE
MEMORIES, HISTORIES, PLACES
Routledge This volume examines the location of memories and histories of popular music and its multiple pasts, exploring the diﬀerent 'places' in which popular music can be situated, including the local physical site, the museum storeroom and exhibition space, and the digitized archive and display
space made possible by the internet. Contributors from a broad range of disciplines such as archive studies, popular music studies, media and cultural studies, leisure and tourism, sociology, museum studies, communication studies, cultural geography, and social anthropology visit the specialized locus
of popular music histories and heritage, oﬀering diverse set of approaches. Popular music studies has increasingly engaged with popular music histories, exploring memory processes and considering identity, collective and cultural memory, and notions of popular culture's heritage values, yet few
accounts have spatially located such trends to focus on the spaces and places where we encounter and engender our relationship with popular music's history and legacies. This book oﬀers a timely re-evaluation of such sites, reinserting them into the narratives of popular music and oﬀering new
perspectives on their function and signiﬁcance within the production of popular music heritage. Bringing together recent research based on extensive ﬁeldwork from scholars of popular music studies, cultural sociology, and museum studies, alongside the new insights of practice-based considerations of
current practitioners within the ﬁeld of popular music heritage, this is the ﬁrst collection to address the interdisciplinary interest in situating popular music histories, heritages, and pasts. The book will therefore appeal to a wide and growing academic readership focused on issues of heritage, cultural
memory, and popular music, and provide a timely intervention in a ﬁeld of study that is engaging scholars from across a broad spectrum of disciplinary backgrounds and theoretical perspectives.

GET SET FOR MEDIA AND CULTURAL STUDIES
This book presents a clear, concise and critical introduction to contemporary media and cultural studies. The book will be of interest to all students about to embark on courses in which knowledge of the mass media, cultural identities, popular culture, ﬁlm, or television, forms a part of their programme.
But the book is also aimed at those who are interested in how media and cultural identities can be studied in relation to audiences and industries in the context of local and global media. And ﬁnally, the book is of interest to all those who are studying aspects of the media, culture, and communications
industries and who want to consolidate their knowledge and critical skills in more comprehensive ways. Get Set for Media and Cultural Studies will provide a concise learning aid. Features:* Explores core subjects taught in media and cultural studies degrees.* Includes case studies and illustrations from
contemporary media and cultural studies.* Introduces students to the identities and organisations which comprise the media and culture industries today.* Covers transferable and employability skills that students will gain from the study of media and culture as well as guidance on work inside and
outside the media and culture industries.

COMPUTER GAMES AND NEW MEDIA CULTURES
A HANDBOOK OF DIGITAL GAMES STUDIES
Springer Science & Business Media Digital gaming is today a signiﬁcant economic phenomenon as well as being an intrinsic part of a convergent media culture in postmodern societies. Its ubiquity, as well as the sheer volume of hours young people spend gaming, should make it ripe for urgent
academic enquiry, yet the subject was a research backwater until the turn of the millennium. Even today, as tens of millions of young people spend their waking hours manipulating avatars and gaming characters on computer screens, the subject is still treated with scepticism in some academic circles.
This handbook aims to reﬂect the relevance and value of studying digital games, now the subject of a growing number of studies, surveys, conferences and publications. As an overview of the current state of research into digital gaming, the 42 papers included in this handbook focus on the social and
cultural relevance of gaming. In doing so, they provide an alternative perspective to one-dimensional studies of gaming, whose agendas do not include cultural factors. The contributions, which range from theoretical approaches to empirical studies, cover various topics including analyses of games
themselves, the player-game interaction, and the social context of gaming. In addition, the educational aspects of games and gaming are treated in a discrete section. With material on non-commercial gaming trends such as ‘modding’, and a multinational group of authors from eleven nations, the

5

6

handbook is a vital publication demonstrating that new media cultures are far more complex and diverse than commonly assumed in a debate dominated by concerns over violent content.
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